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1 Welcome & intros
2 Shift to everything digital: 

how did two leading beauty 
and travel brands adapt 
during the pandemic  

3 Upcoming priorities: 
holiday peaks

4 Key takeaways
5 Q&A

Agenda
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Speaking today

Alejandra Salazar

eCommerce Content 
Manager UK

Harbir Padda

Global Head of 
Conversion

Devon Boyd

Head of Technology 
Partnerships
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AB Tasty’s evolution

Experience 
Optimization & 

Feature 
Management

AI-Powered 
Personalization 
& AI-Powered 

Experimentation

Experimentation

CRO Agency
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We serve 1,000+ happy clients, globally



Fireside Chat
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Before
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After
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After
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After
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After
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227%



Fireside Chat
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Test 1
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Hypothesis
By making our Book With Confidence copy more relevant to what customers are actually looking for, 
more users will find the information they are looking for, therefore increasing conversion

V1

59%
micro conversion

Control



Test 2 - Split messaging

14

Hypothesis
Updating the side wide banner to include key booking/safety messaging, customers will 
find the content faster, therefore will be more likely to view trips and continue to book

Control



Test 2
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Variation



Test 2
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Winner



Fireside Chat

17



Join us at 
slido.com
#Oscars
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Join us at 
slido.com
#Oscars

19

Q&A



Thank you!

abtasty.com

@ABTasty

devon@abtasty.com
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