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SAVE MONEY
ALL PRICES on this CANON top value prices: A great deal for your money!

page offer you GREAT i | With no hidden charges for credit, no deposit to pay and a choice of camera
SAVINGS AGAINST or camera with case, you ‘Al fund our Canon prices really make sense!
THE RECOMMENDED

SAVE £10 Canon AE 135 mm SLR camera with

mnmuumd m '.l
20 wks £8-71; 38 wks £4:-59

Canon FD Automatic 35135 mm
yone Ci

momummdeuoni-‘z
20 wks £4-32; 38 wks £2:27

? @cumn FD Amun.ﬂcuzocmmmwpmm
o Slens. 8 Bovmtmt.\‘lk ) Case. :

£135'51
20wks l.‘l'1l 38 wks £3-57

Canon Power Winder A. For continuous or
le frame shots. Winding speed approx
0:55ec ~ allows full benetits of auto éxposure
t 1 Full’y without losing tis
automatic  speed coupling range 1/60 10 171,000 sec for
exposure continuous photography and 2 sec to 1/ | 000 sec
and case or B for single frames,
SAVE £30-33 .

exposure

Camera and case
SAVE £41-00
Roc d lmco CZN 38

'SAVE £21-00
Rec’d price £97-18
Our price £76-18

- = slides. Lens: 2-885
150 watt quartz halogen lamp. M. 0
36-slide magazine plus 120-slide rotary magazine.
Features: remote control hand set with farwar
raverse and focus controls. Powerful blower
ape (ocordar con(r:wcllon socket,

Vol
MD 672 Still p!oloclovmu
20 wks £3:81; 38 wks £2-01

m Gnome 7031 ‘Sprite 150"
Lens: Coated £2:885 mm lens, Lamp: 24-volt,
150-watt valve-based lamp. Magazine: 36-side
tray and 122-slide rotary magazing, Will accept
cardboard or plastic mounts. Features: Compact
with an gfficient convection cooling system with
Mal-absorbu filter. mnlclool adjustment. *
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Write a comment... ©® @
Photos See all

D1 o Kelly Tooley
ON SALE NOW! Is this were you irk Leanne xx
Like - Reply - 4y

i

[ The Boxford Post Office and Stores
@ 28 September 2016 - @

Open to suggestions:-
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€) Page transparency See all

Facebook is showing information to help you better understand the
purpose of a Page. See actions taken by the people who manage and
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M Page created - 24 May 2014 Lp 50‘) ‘A)OUIJ Qb- Us ‘}b
" Stock 0 W Pedock or
Related Pages
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Add your business to Facebook
Showcase your work, create ads and connect with customers or
supporters.

Create Page

Information about Page Insights data - Privacy - Terms - Advertising - Ad choices [> -
Cookies - More - Facebook © 2021







| 54% of global consumers now
place higher value on their digital
interactions with brands than on
their physical interactions

"Some 35% of US consumers overall —
and almost half of Gen Z and ‘
Millennials — prefer to purchase from
a brand on social media rather than

on the actual website” .
- James Gilpin, Sprout Social, May 2021 i

Sources:"The App /.\ttenﬁ'on Ir}dex 2019; Sprout Social, The State gf SoZial Media, 2021



Home / New Releases / Adapt Animal Seamless Cycling Shorts

[

'WOMENS MENS

FREE RETURNS NOW FOR 90 DAYS"

| New

ADAPT ANIMAL £35.00
SEAMLESS CYCLING

SHORTS

Gymshark Womens

COLOR: Butterfly | Grey

NERA

seLecTsize 80 Size Guide

ADD TO BAG

Checkout today. Interest free.

Rlama. Pay in 3 instalments of £11.67 >

deapay® Payin 4 instalments of £8.75 >

& Free Retums On All Orders

@ Free DPD Express Delivery over £80
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What does it take

¢ © b
o e




MLP (Minimum Lovable Product)

By collecting and analyzing rich data from customers and in-store processes, we gain valuable insights that

drive our designs. It’s not enough to create an MVP, today’s users demand an MLP.

DO THIS NOT THIS

DELIGHTFUL

VALUABLE

USABLE

FEASIBLE

MLP MVP



Create the Future of Retail
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63%

of consumers
expect relevant
personalization

of consumers are wilbhgdnsumers are__
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Executing Journeys

30%

Drives Higher customer
satisfaction

15%

revenue upside

A negative
experience is

Ax-5x

more harmful than a
good experience is
helpful
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Technical
Debt

Investment to maintain
legacy systems is limiting
innovation and drastically
impacting the ability to
react or move to proactive
retail.

o) 0]
70% 69%

IT function’s ability Less responsive to
to innovate changes

in market



Thank you.

E Lets continue the conversation
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