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WHAT IS 
PERSONALIZATION?



According to Wikipedia…

Personalization (broadly known as customization) consists of 
tailoring a service or a product to accommodate specific 

individuals, sometimes tied to groups or segments of 
individuals.





How you see personalization, AI , Ml



What it actually is



What are you talking about?!
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Personalized or Personalization 



Personalized or Personalization 

RELEVANT CONTENT



Relevant content





So why is it so hard to get there?
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10% of users 
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Have a deeper look at your tests



Have a deeper look at your tests

Landing page: Startpage
Logged in: No

Product Pages: 2

Diff from AB-test result:
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Have a deeper look at your tests

Landing page: Startpage
Logged in: No

Product Pages: 2

Diff from AB-test result:
+25%

Landing page: Product page
Logged in: No

Product Pages: 1

Diff from AB-test result:
-10%



Creating relevant content



A SHORTCUT 
TO 

PERSONALIZATION


