
The Digital Accessibility Club



Question to the audience

What comes to mind when 
you think of Accessibility?



1 in 25 people are blind 
or vision impairment 

285M affected

1 in 12 men are color 
blind

300M affected

1 in 10 people have 
Dyslexia

700M affected

1 in 11 people are 
65+ today and 1 in 6 by 2050

600M affected 

have some type of impairment affecting their ability to read the web

1B+ people in the world

80% of disabilities are invisible



70% 
Of digital content is not accessible to them 

71%* of disabled customers with 

accessibility needs leave a website they 
find difficult to use

82%* of clients with accessibility 

needs would want to spend more time on 
websites if they were more accessible.

95%* of health professionals 

recommend to adapt texts for students 
with dyslexia

In the meantime



Disability market

The disability market is larger than China and is 
emerging as other markets have in the past.

1.85 billion 
people 

$1.9 trillion 
annual 

disposable 
income

Return on disabilities research : 
https://www.rod-group.com/insights#:~:text=The%20disability%20market%20is%20larger,China%20plus%20the%20European
%20Union.

https://www.rod-group.com/insights#:~:text=The%20disability%20market%20is%20larger,China%20plus%20the%20European%20Union
https://www.rod-group.com/insights#:~:text=The%20disability%20market%20is%20larger,China%20plus%20the%20European%20Union


CS Foundation



Contentsquare is committed to solving the inequality of accessing digital 
information through its technology solutions and promote them through its 
foundation

1. Contentsquare has acquired Adapt My Web (AMW), a software accessibility company. The move is part of an 
expanded initiative to ensure Contentsquare’s goal of empowering brands to create better experiences is relevant 
not just for some, but for all. Adapt My Web’s technology and expertise help make the world’s digital content 
accessible to those with reading issues including visual impairment and dyslexia. It allows readers to customize their 
user experience based on their needs by simply clicking on an icon and setting-up a personalized reading profile. 

2. The Contentsquare Foundation is developing an Easy-Reading Platform to increase the ease of reading for students 
with Dyslexia. This solution is designed to modify texts making them easier to read. Texts can be digital documents 
(word, PDF, ppt), Epub, photos, web pages viewed through a browser or a smartphone.

3. The Contentsquare Foundation goes beyond technology alone and collaborates with corporations, education, the 
software development community to create a World of accessibility for digital information.

The Contentsquare Foundation Approach



Objective of the foundation



Non-profit organization aiming 
to promote digital 
accessibility for people with 
disability in the areas of 
education, science, social, and 
corporate responsibility. 

Objective



Strengthen 
Education

Invest in Social 
responsibility

Raise 
Awareness

Deploy educational projects for 
people with disabilities to gain 
easy access to digital content 
and acquire the fundamental 
foundation of education

Invest in start-ups & 
enterprises to develop 
solutions facilitating the 
digital accessibility of people 
with disabilities

Educate people and 
corporations on the immediate 
need to give equal access to 
digital content to all, regardless 
of disabilities

Pillars



“The power of the web is in 
its universality. 

-
Access by everyone 

regardless of disability is an 
essential aspect”.

Tim Berners-Lee, inventor of the 
World Wide Web



with: 

Sue Irving | Senior UX Designer, Accessibility Advocate

Accessibility – 
Design that works for all



Accessibility does not mean disability.
It means building digital products that support flexible 
interactions for different user needs - whether they be 
permanent, temporary or situational.



When speaking of disabilities, the blind and their needs are 
most often used as an example. It is deceivingly simplistic 
since accessibility is something most of the population can 
benefit from. 

We all benefit when we are tired, in bright sunshine with 
a mobile, are forced to use a gaming mouse with 
too-high sensitivity or receive the text version of a video 
clip when we have forgotten our earphones and are in a 
quiet environment.

Web Strategy for Everyone

Marcus Österberg

 “

 ”



“The BBC should help everyone learn about 
different subjects in ways they will find 
accessible, engaging, inspiring and 
challenging.”

How it started...

BBC 



Accessibility

Vision

Four principles

Make it 
easy 

to see

Make it 
easy to 

understand

Make it 
easy to 
interact 

with

Make it 
easy 

to hear

Cognitive Motor Hearing



● Accessibility champion

● Children Games Design System

● Accessibility games framework

○ Principles

● Games Conference #GAConf

● Beeb Voice Assistant

○ Multi-modal

○ Early adopters

BBC 

Learning opportunities



● RNIB Audit

● New tech platform

● FUSE Design System

● Strategic Objective

The Very Group

Opportunities

Making good things easily accessible to more people



How it’s going...

● Bridge the gap - automated testing

● Fable - qualitative research partner

● Assistive technologies

● Internal education sessions

● Accessibility is a team game

Accessibility at TVG



Join at slido.com
#Oscars

https://www.sli.do/features-google-slides?payload=eyJwcmVzZW50YXRpb25JZCI6IjFQSFoxYlJsRGViNDRMRl81ZV85b2pfdlNxc3lIWHJPNUV1bnpSZVRpZlFjIiwic2xpZGVJZCI6IlNMSURFU19BUEkyMDIxMDIwOTAxXzAifQ%3D%3D


Choose one

Live Screen Reader 
Exercise
1. Office Depot
2. Harvey Normans 
3. Nordstrom



Accessibility Quick-Wins



Keyboard accessible (Add ‘Skip’ links)

T-Mobile

https://www.w3.org/TR/UNDERSTANDING-WCAG20/keyboard-operation.html


The contrast ratio between text colour and background colour needs 
to be equal or superior to:

- 4.5:1
- 3.1 for

- Bold text >= 18.5px
- Large text >= 24px 

Contrast ratio
The contrast ratio between 2 colours is a number between 1 (same colour) 
and 21 (black/white) resulting from a calculation

https://www.w3.org/TR/UNDERSTANDING-WCAG20/visual-audio-contrast-contrast.html


➔ Body Text - 16px (browsers default text size)

◆ No lower than 14px

➔ Optimum line length: between 50 and 80 characters

➔ Do not justify text

➔ Avoid full caps for blocks of text

➔ Use headings, lists and paragraphs

Text & Typography



Images & Alt-Text

Very



To finish...

Let’s talk Accessibility



Join at slido.com
#Oscars

https://www.sli.do/features-google-slides?payload=eyJwcmVzZW50YXRpb25JZCI6IjFQSFoxYlJsRGViNDRMRl81ZV85b2pfdlNxc3lIWHJPNUV1bnpSZVRpZlFjIiwic2xpZGVJZCI6IlNMSURFU19BUEkyMDIxMDIwOTAxXzAifQ%3D%3D


How do I get senior buy-in?

1. There’s so much to talk about and so much to learn. Execs will never have the time to fully 
engage in this topic. Any advice on how to approach this?

2. Accessibility is a huge topic and as we know can be overwhelming. How do we communicate 
its importance and effectiveness to execs?

3. What’s a good way to really immerse them in the shoes of one of their customers?

4. We’re all learning, every day. How do we encourage growth and show humility?

5. Do you have any hard-hitting facts and figures to scare them into submission?



Click-Away Pound survey

● Online spending power of people with access needs in the UK is now £24.8 

billion.

● The click-away pound in the UK in 2019 stood at £17.1 billion

● 86% of users with access needs would spend more if there were fewer barriers 

● 83% of participants with access needs limit their shopping to sites that they 

know are accessible 

● Only 8% of users with access needs contacted the site owner about barriers they 

experience

2019 



Thank you!


