
Fit for the Future

September 2024

Contentsquare Champagne Breakfast



WHO ARE THE WINE SOCIETY?





CHAMPION THE JOY OF GOOD WINE 
FOR MEMBERS, TODAY AND 

TOMORROW.
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180,000 MEMBERS.
60 BOTTLES PER YEAR.

11 MILLION BOTTLES SOLD.



81% RETENTION. 
WE’RE MARKET LEADING.



FINDING YOUR NICHE.



UNIQUE BUYING MODEL.
INVESTMENT IN PRICING.

HUMAN-POWERED SERVICE.



BUT IT ISN’T ALL 
SUNSHINE AND RAINBOWS.



NEW GOVERNMENT.
UPCOMING BUDGETS.

DUTY CHANGES.
CHANGING HABITS.

MORE CHOICE.
BRAND DISLOYALTY.

LOWER ATTENTION SPANS.









TOO MANY WINSTONS.



FIT FOR THE FUTURE.



CURIOSITY.



LOOK OUT THE WINDOW.





FUCK SHIT UP.





150 YEARS OF DATA.







ARTIFICIAL INTELLIGENCE.



THE FAMOUS TECH-FINANCE WAR.



THE 1:1 HOLY GRAIL.





PERSONALISATION.
RELEVANCE.
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DAVID
SEAMAN



MEMBER, NOT MEMBERSHIP.



MY TEAM

ME



MEMBER, NOT MEMBERSHIP.



DO DIFFERENT. OR DIE.



THE BEST WORST CHALLENGE.



FIT FOR THE FUTURE.
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