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Submit questions 
here!

Go to Slido.com
#Edisons



Match day programme

1. New tactics to level-up your current squad
Get CS Digital working harder for you: level-up your use of the platform.

2. Deadline day: Make the most of your new signings
Real-life examples of additional parts of the product suite working together.

3. Post-match conference
You’ve heard a lot today - any questions?
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New tactics to 
level-up your 
current squad



How well do you 
think you are using 
CS Digital today?

Go to Slido.com
#Edisons



Speed to insights

Efficiency is 
everything 
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Time to Value 
is our North Star



Get your tech 
working together

100% of our customers have 
one or more of these pieces of 
tech…

…but only 55% have set up an 
integration '‘CS informed test ideas are almost twice 

as likely to be successful. Average uplift is 
£83k annualised for CS informed ideas vs 
£59k annualised for non CS ideas’.” 

- Ollie Scheers, CTO Huel
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But “so what?”
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Quantify BenchmarkPrioritisation



Lets see it in action!



TACTIC 1: Smart Zone Selector
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TACTIC 1: Smart Zone Selector
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https://docs.google.com/file/d/1PhOZHryf_YpGKvpnxH3WFXrdDjTQSUMC/preview


TACTIC 2: Shortcuts & Alerts
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TACTIC 2: Nailing Workspaces, Alerts
and Shortcuts
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https://docs.google.com/file/d/1uZjev2x_EWryx6iFjpzIyfcMII42EYok/preview


TACTIC 3: Funnels
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TACTIC 4: Integrations
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https://docs.google.com/file/d/1w_8v7a5XNh_zpa9Ji0G6hjnrA27NDbQe/preview


TACTIC 4: Integrations
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Voice of CustomerA/B Testing, Personalisation & Optimisation Web Analytics

Business Intelligence Marketing, DMPCustomer Data 
PlatformAPM, Contact CenterVideo Analytics, UGC

74% 58% 49%
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https://docs.google.com/file/d/1IPCmBJp1dHudtc-uUSosWer8mxHha3iz/preview


Quantify Comments in your VOC tool
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1.  Identify a detractor comment in VoC 
tool and click on the Session Replay 
link out to CS

2.  Watch the Session Replay, identify 
the root cause and Quantify the Impact 
in Contentsquare

3.  Submit a Jira ticket, 
include the issue, impact and 
priority



TACTIC 5: Understand the Impact
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TACTIC 5: Understand the Impact
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https://docs.google.com/file/d/1Q2Z8sQzcbTikkgvKdCiJvSR_PY_uwwyR/preview


TACTIC 6: Benchmark
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TACTIC 6: Benchmark

25

https://docs.google.com/file/d/16zctwpr2-MAO3fd1a8OdB2HGteTvLYKO/preview


In Summary

1. Let the tool help you: Use smart zones,, shortcuts & alerts to get to the insights 
faster

2. Utilise funnels to drill down into specific journeys

3. Get yourself connected with our library of integrations

4. Do what counts - use impact quantification & benchmark data to really 
understand what’s going on 
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Which of these are 
you most keen to 
try next week?

Go to Slido.com
#Edisons



Insert Slido Poll
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Deadline day: 
Make the most of 
your new signings



From this…
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To this… Contentsquare Digital Experience Analytics
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CS Digital CS Merchandising

CS Apps

CS Find & Fix

CS Insights CS Retail Media



Accounts with 2 products or more 
generate 2.7x more value than 
accounts with only 1 product



CUSTOMER USE CASE 1:

The tool providing 
the (CS) Insights
with
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Insights

Zoning

Session Replay
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CS Insights identified ‘rage clicks’ on the Submit button for 
users signing up to Heathrow Rewards



Session replay and zoning analysis shows that users are having to 
click the submit button multiple times
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Tap Recurrence
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Users who click multiple times on the submit button convert 
28% worse than those who don’t



CUSTOMER USE CASE 2:

Session Replay 
uncovering Errors
with
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Session 
Replay

Find & Fix

Impact Quant
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JS Error results in slow loading, causing user 
frustration



Upon further analysis across markets, it was established that the error impacted 
30%-50% of user sessions across other market geo sites. 

Bug identified in Find & Fix
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Using the Impact Quantification module to determine the revenue opportunity associated with fixing the 
issue, the error was flagged as a high-value issue and was prioritised for fixing by the Avon dev team.

Revenue associated with fixing the error in the UK
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€1M+ saved across Avon market sites by fixing the error
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Market UK RU PL ZA CZ TR RO Total

Amount saved
over 30 days by 
fixing ReferenceError: 
Can't find variable: 
_satellite

€103,584 €489,816 €97,400 €243,361 €80,761 €16,900 €15,400 €1,047,222

It was established that the reference error was originating from the no longer operational tag, 
which was still firing across all market sites.

After the error was flagged by Contentsquare, the tag was removed across all the below market geos.  

The total value of flagging and fixing the error across all sites stands at over €1M 
over 30 

days



CUSTOMER USE CASE 3:

This will look 
familiar…
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Journey 
Analysis

Impact 
Quant

App Fixed!



JOURNEY ANALYSIS 
Before Error Screen 

40.8% coming from ‘PDP Notify me when in stock’ screen

43

OBSERVATION
Looking at reverse journeys from the 
‘Unknown error‘ screen, we can see 
that 40.8% of users are coming from 
the ‘PDP Notify me when in stock 
screen’.

INSIGHT
When checking the app, they were 
able to confirm that the error screen 
triggered after tapping on “Notify 
me when back in stock”



JOURNEY ANALYSIS 
After Notify Stock 
Screen 

16% exit rate for users who experience the error
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OBSERVATION
When looking at journeys after 
the Notify Stock screen, users who 
experience the error are more 
likely to exit or view the error 
screen several times in a row.

Segment A: Experienced Error Screen Segment B: Did not experience Error Screen



IMPACT 
QUANTIFICATION
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OBSERVATION
Users who experienced the error 
screen converted 14.1% less than 
those that don’t experience it. 

Segment A: Experienced Error Screen Segment B: Did not experience Error Screen



Results
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$46k

-84%

4hr

REVENUE SAVED PER YEAR

NO. OF SESSIONS 
EXPERIENCING ERROR

TIME TO RESOLUTION



Which part of the 
product do you 
want to hear more 
about?

Go to Slido.com
#Edisons



Post-match 
conference


