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● The UK’s Leading Gift Experience 
Company

● Offering over 4,000 experiences

● 1,000,000 customers go on a 
Virgin Experience Day every year

About us

OVER 4,000

EXPERIENCES!
● Operating in US as 

Virgin Experience 
Gifts
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I believe that digital consumers will 
overwhelmingly transform into sheep 

🐑 by 2025 



Question:

How much traffic do you think came from 
mobile devices in Q1 2023?



7



CONFIDENTIAL – FOR DISCUSSION PURPOSES ONLY

8

Screen Time Top 
Trumps
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Stay standing if…
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Digital consumers 
want guidance 
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 ✔  Growing use of voice assistants

 ✔  Increased reliance on delivery services

 ✔  Decline in physical activities

 ✔  Decreased attention spans

We're surrounded by minimal effort digital experiences and 
extreme spoon feed curation (personalisation) 

 ✔  Increase in on-demand services



1313

Problem or 
Opportunity?
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Digital experience comparison

Reduced time to convert

“Defaulting to the herd” option

Challenges
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Motivation for non stop 
innovating 

Leverage resource in fewer 
digital experiences

Be the Shepherd 

Opportunities
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Motivation for 
non-stop 

innovating

Leverage 
resource in 

fewer digital 
experiences

+



1717

= Gift Finder
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Gift Finder
Nov - Dec 22

Users = 100k

Completion rate = 99.7%

CVR = 8.5%



Be the Shepherd
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What you do with your back-end 
now is meant to support your front 

in 5 years time
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The future of front-end
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Digital transformation

Flexible tech architecture

● Micro services

● API first

● Cloud Native SaaS

● Headless
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Digital transformation

Leverage your data layer to be 
prepared for any front-end

● More detail

● Index to the useful

● Test and hone
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Effecting change

Inspire > Theory, Trends, Examples

Demystify > Break it down, practical examples

Show potential > ROI 

Action > Clear objectives and roadmap
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Key Takeaways

01
Motivation for non stop 
innovation

Keep notes, screenshots, 
links to digital experiences 
and translate how your 
business could be doing 
that.

02
Leverage resource in fewer 
digital experiences

Question how you could 
positively impact your 
future business and 
customers on scale with the 
least amount of input. 

03
Be the Shepherd 

Trends and examples > Start 
the conversation > 
Champion the potential  



29

Thank       you
Mark Williams
Head of Ecommerce at Virgin Experience Days 

mark.williams@virginexperiencedays.co.uk


