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About us
Company

• Online global travel brand

• Offer flights, hotels & car hire

• 1,300+ staff

• 9 offices worldwide

• 35 languages

• 100 million monthly active users
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Accessibility at Skyscanner



About me
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Accessibility at Skyscanner

Heather Hepburn

• UX Writer for 7 years

• Now Accessibility Lead at Skyscanner

• Co-founder of Champions of Accessibility Network 
(CAN)
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Our journey so far



Finding like-minded folk
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Our journey so far
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Our journey so far

Exec buy-in

Piero Sierra
Chief Product Officer

Business Case

• Commercial reasons

• Legal reasons

• Moral reasons



Expert help
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Our journey so far



Started small
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Our journey so far

New mobile website



Built a strategy
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Our journey so far

Our vision

To make Skyscanner a flagship of 
disability inclusion, our products 
accessible to all, and travel easier for 
people with disabilities. 

Our strategy
our people

our travellers our industry



Resources
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Empathy Labs

12

Our journey so far



Training
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Our journey so far

Use accessible colours (good contrast & works for colour blindness), 
font size, layout, motion & interactionsDesign

Copy is written using plain language with clear and unique links & CTAs, ALT text 
& hidden labelsContent

When using only a keyboard (no mouse or touch), navigation is clear, 
in a logical order & all interactive elements are reachable

Keyboard 
only

Works with a screen reader with meaningful focus order, heading tags, image 
descriptions & labels

Screen 
readers

Can zoom up to 400% (or down to mobile size 320px) without losing content 
or functionality

Magnification
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Advocacy
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New Accessibility Champions Network

Our journey so far



New Accessibility Champions Network

Our journey so far



Reporting 

Our journey so far

Tracking per week Audit reports Programme performance

Digital Accessibility Maturity Model (DAMM)



New Design System

Our journey so far



“Positive Impact”

Our journey so far



A11y improvements – 
case studies



Colour 
palette1



Colour palette
Case study #1

Before After



Search 
Controls2



Search Controls
Case study #2

Before After



Keyboard-
only nav3



Keyboard-only navigation
Case study #3

Before



Keyboard-only navigation
Case study #3

After



Screen 
readers4



Screen readers
Case study #4

Before After



What’s next



Our 3 pillars
What’s next

Our people Our travellers Our industry



Our 3 pillars
What’s next

Our people



Our 3 pillars
What’s next

Our travellers

3% – 5% 
additional effort
if you start here

>20% 
additional effort 
if you start here



Our 3 pillars
What’s next

Our industry



Our learnings



Final thoughts
Our learnings
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Top 10 tips
1: Get everyone’s attention

2: Get all leadership on board

3: Make one person responsible

4: Educate everybody 

5: Understand your issues

6: Start a Champions Network

7: Build into your processes

8: Build into your culture

9: Celebrate every win, however small

10: Keep going!



Final thoughts
Our learnings
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Connect with me:
linkedin.com/in/heatherhepburn



Q&A


